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Key Terms

Brand
A brand is the emotional and rational perception  
of your essence, personality and values as understood  
by your target audience. Brand is what people think and  
feel about you and how they act based on this.

Brand Identity
Tangible visual and design elements that we can actually 
see; in other words, the design of a brand. A brand identity 
is often made up of a main identifier (a wordmark, logo 
or signature) and an approach to colour, typeface and 
photography that, when used in a consistent manner, 
effectively express the brand.

Wordmark
A standardized and distinctive typographic treatment  
that establishes a clear and memorable visual identity  
for a name or an organization.

Signature
The University of Toronto signature is the main visual 
identifier for the University (often referred to as a logo 
by companies or other organizations). The University’s 
signature is a combination of the University crest and 
wordmark. While there is a main University signature,
all educational units of the University also have their 
own signatures.

Style Guide
A set of guidelines that provides direction on how a  
brand should be presented creatively, covering both  
graphic and language elements.
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Since its beginnings in the 19th century, the Faculty of Medicine at the  
University of Toronto has had a deep history of global leadership in all aspects  
of its work — from discovery science and groundbreaking innovation to training  
expert physicians, rehabilitation professionals and researchers. It anchors a network  
of world-class teaching hospitals, characterized by cross-disciplinary collaboration  
and a remarkably diverse population. This “Toronto Advantage” sets the Faculty  
apart and plays a significant role in why it is ranked among the world’s best.

In 2018, the Faculty consulted widely with its stakeholders to help chart its course  
for the next five years. Through this engagement process, it became clear that the  
Faculty stands poised to take its place among the very few institutions globally that 
are associated with medical greatness — those best equipped to lead life-changing 
improvements in health and health care. 

Recognizing the Faculty’s immense strengths and potential, James and Louise Temerty  
and the Temerty Foundation made a $250 million investment that will strengthen  
every aspect of the Faculty. To honour their generosity, the Faculty has been named  
the “Temerty Faculty of Medicine.”

Context
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Creating and Maintaining  
a Strong Identity

The Temerty Faculty of Medicine’s unique visual identity is a critical component  
of the University of Toronto’s overarching brand. The correct and consistent use  
of its core brand elements is vital for effective communications and marketing.

This document provides guidelines that will empower Temerty Medicine  
stakeholders to use the new brand style while reinforcing the proper use of visual  
elements and language in all communications.

A unified Temerty Faculty of Medicine identity strengthens our ability to gain  
greater recognition for our internationally renowned research and teaching,  
both at home and abroad.
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The Faculty Signature

The official Temerty Faculty of Medicine 
signature connects the Faculty with the 
University of Toronto and tells the world  
that we are a critical part of a global centre 
of research and teaching excellence.

In all central Faculty communications  
and marketing materials, the Faculty 
signature must be prominent and placed  
in a visible location.
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Clear Space
There must always be a minimum margin  
of clear space around the Temerty Faculty of 
Medicine signature. The minimum clear space 
is equal to 50 per cent of the height of the crest.

Minimum size
The University of Toronto crest includes  
many detailed elements and thin lines. 
When we reduce the signature’s size, there 
is a risk of losing the details and the crest 
becoming unclear. To protect the crest’s 
integrity and maintain visual impact, the 
minimum width of the signature is 2.5 inches 
for print applications and 180 pixels wide for 
digital applications. There are very limited 
and specific exceptions to the minimum size 
requirements, which we identify in this guide.

In applications where the imprint area  
is severely limited or where the method  
of reproduction will compromise the clarity  
and integrity of the crest, we recommend 
using the signature without the crest.  
Ideal for merchandise branding on pens, 
lanyards, and some embroidery applications.
The signature without the crest is not  
intended for regular use.

The Faculty Signature
Clear Space and Minimum Size

2.5" / 180 pixels

Minimum signature size in most contexts

Signature without crest for use in limited imprint  
areas with a minimum clear space equal to the height  
of the upper case “O”.
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The Faculty Signature
Colour

U of T’s official brand colour is dark blue or  
U of T Blue (Pantone® 655). All U of T 
signatures must appear in U of T Blue, 
including the Temerty Faculty of Medicine 
signature, with the exception of black  
and white.

The Faculty signature can appear on 
coloured backgrounds or photography as 
long as there is enough contrast between  
the signature and the background to  
ensure legibility and clarity.

Signature in U of T Blue (Pantone® 655)

Signature in black

Signature in reverse
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The Faculty Signature
Incorrect Usage

We must use the Temerty Faculty of 
Medicine signature correctly to ensure 
that its visual impact and integrity are not 
compromised and that it remains aligned 
with the U of T brand identity. 

These examples show incorrect usage  
of the Temerty Faculty of Medicine 
signature. The signature should never  
be altered or manipulated in any way.

Always reproduce the logo from approved 
electronic artwork only.

Note: These are examples only and are  
not a complete list of incorrect usage.

Do not use the signature without the crest

Do not stretch the signature Do not compress the signature

Do not resize independent elements of the signature

Do not use in a colour, other than U of T Blue 

Do not use the signature against a busy background

Do not rearrange elements of the signature
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The Faculty Signature
Signature with Text Lock-ups

Single line lock-up

Double-line lock-up

For Faculty programs, initiatives, events, 
etc. that require additional visibility but  
do not have a signature, a unique 
wordmark or logo should not be created. 
The University has a “no logo”* policy  
in effect. Instead, where appropriate,  
a signature text lock-up uses a text 
treatment in conjunction with the signature 
to provide visibility and a clear connection 
to the Faculty. 

Signature text lock-ups should not be 
created as we have established templates  
to allow users to quickly and consistently 
create single and double line lock-ups. 

To discuss whether a text lock-up  
is appropriate for use, please 
contact Temerty Faculty of Medicine 
Communications.

* �The University has a “no logo” policy in 
effect with some exceptions: Celebratory 
and anniversary logos that are retired at the 
end of their event or celebration; strategic 
exceptions for public-facing or high-
profile initiatives that require a branded 
visual identity to compete in a crowded 
marketplace; grandfathered legacy logos 
that have been in use for many years.
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The Wordmark

The wordmark is a critical component  
of the Temerty Faculty of Medicine’s visual 
identity. Its function is to create brand 
awareness, recognition and provide a bold 
and distinct look and feel.

The wordmark does not replace the Faculty 
signature and in most instances should 
be used in conjunction with the signature. 
In this guide, we outline examples of 
exceptions, such as social media avatars 
and email signatures. 

With consistent use, the wordmark will  
be recognized and associated with Temerty 
Medicine’s significant impact across 
Toronto’s health-science network  
and beyond.

The Font
The wordmark uses a bespoke version 
of the font Baskerville Regular. This 
classic and timeless typeface anchors the 
Faculty’s legacy of accomplishment and 
its distinguished history, while the elegant 
proportions and weight provide a feeling 
of precision and attention to detail. The 
sophisticated sharp and tapered serifs 
assist in representing our global reputation 
for excellence.
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The Wordmark
Customizations

Here we show the character customizations 
that have been made to the wordmark.

Final customized wordmark

The serifs of each 
character, including ones 
in lowercase letters, 
have been customized to 
appear thinner, giving the 
wordmark a more elegant 
and refi ned look.

The dots over the two 
letter “i”s have been 
slightly lowered.

The typeface was 
thickened with a 
0.5 stroke around 
the entire wordmark.

The spacing between 
the letters “M”, “e” and 
“d” in Medicine have 
been slightly expanded.
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The Wordmark
Variations

Stacked Wordmark (Primary)
The stacked wordmark is the primary 
version in most instances.

Horizontal Wordmark (Secondary)
Although reserved for secondary use,  
in certain instances such as long horizontal 
banners, the horizontal wordmark will 
be more effective in providing maximum 
brand recognition. In such cases, use the 
horizontal wordmark.

Avoid using both the primary and 
secondary wordmarks together on a  
single piece of collateral.

Stacked Wordmark

Horizontal Wordmark
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The Wordmark
Clear Space and Minimum Size

Clear Space
There must always be a minimum margin 
of clear space around the Temerty Faculty 
of Medicine wordmark. The minimum clear 
space is equal to the height of the lower  
case “e”.

The wordmark should also never be closer 
to an edge (page, sign, screen, etc.) than 
the minimum clear space.

Minimum Size
Our standard for minimum size ensures
wordmark readability and visual presence.
The minimum size is 1 inch wide for print 
applications and 72 pixels wide for digital 
applications.
 
When using the horizontal wordmark,  
the minimum size is 2 inches wide for print 
applications and 144 pixels wide for digital 
applications.

Exceptions will be made where appropriate,  
e.g. social media avatars.

1" / 72 pixels 2" / 144 pixels
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The Wordmark
Improper Usage

These examples illustrate improper use of 
the Temerty Faculty of Medicine wordmark. 
Altering or manipulating the approved 
wordmark artwork is never permitted.

Use the wordmark correctly to preserve 
the wordmark’s visual impact and integrity. 
Only reproduce the wordmark from 
approved electronic artwork.

Note: These are examples only and are 
not a complete list of incorrect usage. 

Do not change the colours

Do not change the font
in the wordmark

Do not alter the wordmark

Do not condense, expand or 
otherwise distort the wordmark

Do not add any drop shadows
to the wordmark.

Do not change the 
relationship between the
words in the wordmark

Do not angle or rotate 
the wordmark

Do not use the wordmark 
as a transparent or place 
the wordmark on a busy
background

Do not add anything to 
the wordmark
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The Faculty Signature and 
Wordmark Relationship

The wordmark and Faculty signature 
should reside in different zones, not on 
the same line or beside each other in a 
lock-up. It must never look like they are 
vying for attention.

The Faculty signature should  
not be placed side by side with the  
Faculty wordmark.
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Department Signatures

The breadth and depth of the Faculty  
of Medicine’s activities are represented  
in its 26 departments that foster discovery, 
provide training and deliver answers to 
pressing questions in medical research  
and care.

All standard signatures for academic 
departments appear as three elements: 
the crest, one line of text containing the 
department name and the University of 
Toronto one-line wordmark. A space-saver 
version of the signature is available for 
departments with long names when needed. 
Please contact Temerty Faculty of Medicine 
Communications for more information.

Please refer to the Temerty Faculty  
of Medicine signature guidelines  
(pages 7–9) as they also apply to 
department signatures.

A small sample of department signatures
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Geriatric Medicine

Single line lock-up

Department Signatures
With Text Lock-ups

For Department programs, initiatives, 
etc. that require additional visibility but  
do not have a signature, a unique 
wordmark or logo should not be created. 
Instead, where appropriate, a signature 
text lock-up uses a text treatment in 
conjunction with the department signature 
to provide a connection to the department. 
 
Department signature text lock-ups  
should not be created as we have 
established templates to allow users  
to quickly and consistently create single  
and double line lock-ups. 

To discuss whether a text lock-up  
is appropriate for use, please 
contact Temerty Faculty of Medicine 
Communications.

Cardiac Surgery

Single line lock-up

Double-line lock-up

Gastroenterology, 
Hepatology & Nutrition
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Department Signature and  
Wordmark Relationship

Departments should use their  
respective signatures on communications 
and marketing materials. 

Departments should also reference the  
Temerty Faculty of Medicine in copy.  
When first introducing the department 
name in copy, always include the 
relationship to the Faculty and  
the University.

An example of this is: 
The Department of Anesthesiology &  
Pain Medicine within the Temerty Faculty  
of Medicine at the University of Toronto. 



20Temerty Faculty of Medicine Style Guide

Typography

Primary Typeface*
Trade Gothic is a sans-serif typeface that 
complements the serif typeface used in the 
Temerty Medicine wordmark. The Trade  
Gothic family includes various weights.

The minimum font size in body copy for print 
should be no smaller than 9.25 point. 

For photo captions, asterisk notes and legal 
text, the point size should be smaller but no 
smaller than 7 point.

The acceptable replacement for Trade Gothic is Arial.

The acceptable replacement for Bembo is Times New Roman.

Secondary Typeface*
When setting in Bembo, we use  
old-style figures.

The minimum font size in body copy for 
print should be no smaller than 10.5 point.

*�The use of these typefaces requires 
purchase of a commercial license but 
acceptable substitutes are available on  
most computer operating systems.

Trade Gothic 

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789!@#$%&

Bembo Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789!@#$%&
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Colour

Primary and Secondary Colour 
For brand consistency, the U of T Blue 
(Pantone® 655) is the Temerty Faculty  
of Medicine’s primary colour.

We use Light Blue (Pantone® 633)  
as the secondary colour.

U of T Blue
Pantone® 655

C	 100
M	 79
Y	 12
K	 59

R	 37
G 	 53
B	 90

HEX 	 #25355A

Light Blue
Pantone® 633

C	 98
M	 6
Y	 10
K	 29

R	 0
G 	 127
B	 163

HEX 	 #007FA3

Primary Colour Secondary Colour



22Temerty Faculty of Medicine Style Guide

Stationery Package
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Letterhead example 
(following pages)

1.25"

0.5"

0.5"

1.625"

0.635"

0.885"

0.475"

2.5"

1.625"

Stationery Package
Editable Generic Faculty  
Letterhead

Here we show a 8.5" x 11" letterhead design 
which is easily editable using Microsoft Word.

This letterhead design is suitable for printing 
with a standard desktop printer.

The body copy should be 100% black and the 
size should be set at no larger than 10 pt.

Temerty Medicine and the web address are in  
Light Blue (HEX #007FA3) and are set in Arial Bold 7 pt. 
The address information is U of T Blue (HEX #25355A)  
and is set in Arial Regular 7 pt. on 10 pt. leading.
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Stationery Package
Editable Custom Faculty  
Letterhead

This customizable stationery can be 
personalized with an individual’s name  
and title in the top right area, opposite  
the salutation.
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Stationery Package
Editable Generic Department  
Letterhead 

When the letter comes from a department 
rather than a central communication,  
we replace the Temerty Faculty of Medicine 
signature and address with a Department 
signature and address.

Note: 
We have used the Department of 
Occupational Science & Occupational 
Therapy signature as an example only.

Letterhead example 
(following pages)
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Stationery Package
Editable Custom Department  
Letterhead 

This customizable stationery can be 
personalized with an individual’s name  
and title in the top right area, opposite  
the salutation.
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Stationery Package
Faculty Envelope

Custom printed business envelope
This #10 business envelope design should 
be professionally printed to ensure proper 
printing of the full-bleed areas.

#10 Business Envelope 

4.125"

9.5"w 

0.4"

0.45"

0.4"

0.4"

Wordmark is 1.45" wide

0.36"

Signature is U of T Blue 
and is 2.75" wide Temerty Medicine is in 

Light Blue. The address 
information is U of T Blue 
and is set in Arial Regular 
8 pt. on 11 pt. leading. 
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Stationery Package
Department Envelope

When the letter comes from a department 
rather than the Faculty, we replace the 
Temerty Faculty of Medicine signature 
and address with a Department signature 
and address. 

For department envelopes, the department 
signature is placed in the top lefthand 
corner above the address block, with the 
Temerty Faculty wordmark in the bottom 
lefthand corner.

Note: 
We have used the Department of 
Occupational Science & Occupational 
Therapy signature as an example only.

28

0.4"

0.2"

Wordmark is 
1.125" wide

Signature is U of T Blue 
and is 2.75" wide

The department name is in Light Blue .The address 
information is U of T Blue and is set in Arial Regular 
8 pt. on 11 pt. leading. 

0.164"
0.4"

#10 Business Envelope 

4.125"

9.5"w 
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Stationery Package
Business Card

medicine.utoronto.ca

Common Back of Card

The business card is double-sided, with  
the Faculty or department signature and 
personal contact information on the front 
and the Temerty Medicine wordmark  
on the back.

The front side of the business card is 
part of an approved established template 
required for all U of T business cards.

To request artwork for business cards, 
please contact the unit responsible for 
ordering business cards in your department.

Note: 
We have used the Department of Surgery 
signature as an example only.

Faculty Front of Card

Wordmark is 1.38" wide

The url is set in Light Blue,  
Trade Gothic Bold N0.2 in 9 pt.

0.38"

0.4"

0.56"

1.06" 1.06"

When developing a business card for a department,  
we replace the Temerty Faculty of Medicine signature and 
address with the department signature and address.

Department Front of Card 

Surgery

JANE DOE, Job Title

T E M E RT Y  F A C U LT Y  O F  M E D I C I N E

jane.doe@utoronto.ca
Tel: +1 416 978-6585
Toronto, Ontario M5G 1L5 Canada • surg.med.utoronto.ca
Banting Institute, 100 College Street, Room 311

FACULTY O F  MEDICINE  

JANE DOE, Job Title

T E M E RT Y  F A C U LT Y  O F  M E D I C I N E

jane.doe@utoronto.ca
Tel: +1 416 978-6585
Toronto, ON M5S 1A8 Canada • medicine.utoronto.ca
Medical Sciences Building, 1 King’s College Circle, Room 2109
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Email Signature

Signature for faculty members
Email signatures include the Temerty 
Faculty of Medicine wordmark.

Signature for members  
of a department
We include the member’s 
department in copy and the Temerty 
Faculty of Medicine wordmark.

FIRSTNAME LASTNAME
Official Title

Temerty Faculty of Medicine
University of Toronto
Address 1
Address 2
123 Street Address
City, Province Postal Code

Office: XXX-XXX-XXXX
Mobile: XXX-XXX-XXXX

FIRSTNAME LASTNAME
Official Title

Department of Molecular Genetics 
Temerty Faculty of Medicine
University of Toronto

Donnelly Centre for Cellular & 
Biomolecular Research 
160 College St. 
Toronto, ON, M5S 3E1

Office: XXX-XXX-XXXX
Mobile: XXX-XXX-XXXX

FIRSTNAME LASTNAME
Official Title

Department of Psychiatry 
Temerty Faculty of Medicine
University of Toronto
Address 1
Address 2
123 Street Address
City, Province Postal Code

Office: XXX-XXX-XXXX
Mobile: XXX-XXX-XXXX

Faculty Email Signature Department Email Signature Cross-Appointed Email Signature
Signature for cross-appointed 
faculty members
When developing email signatures  
for cross-appointed faculty members, 
we remove the wordmark and instead 
list the organization names in copy.



MD PROGRAM 
at the 
UNIVERSITY 
OF TORONTO 

MD PROGRAM
AT THE UNIVERSITY 
OF TORONTO
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Report Covers
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Social Media Avatars 

The Temerty Faculty of Medicine social avatar appears 
across all Faculty social media platforms to reinforce 
branding and maintain consistency. The avatar appears on 
a white background to ensure legibility. It includes a black 
0.25 keyline circle, making it stand out on social pages. 

To ensure a strong brand identity, please consider 
the following points when developing a department 
social avatar:
•   Remember that your profi le name (or handle) 

will always appear next to your avatar. Using your 
full department or unit title in your profi le name 
will give you more fl exibility to simplify the avatar

•  Don’t use your signature 
•   Don’t use the crest alone or a part of the crest 
•   Do use a high-resolution image (of a department 

building or a compelling image associated with 
the work your department does) 

•   Do test the image before publishing. Make sure 
the image is clear (no pixels), centred, not cut off, 
and can be seen properly on both desktop and 
mobile applications. 

•   If including copy (e.g. the name of a department), 
only use the U of T approved fonts: Arial, 
Times New Roman, Trade Gothic, or Bembo.

•   If including text (e.g. the name of a department), 
ensure legibility and brand recognition by:

 -  Using the U of T approved fonts: Arial, 
Times New Roman, Trade Gothic, or Bembo.

 -  Using U of T colours (Blue, Light Blue and White). 
Where possible, keep the background colour white 
for legibility, or if the background is U of T blue, 
the text should be white.



Banting &
Best &
Collip &
Macleod.

Banting &
Best &
Collip &
Macleod.
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Merchandise

This merchandise example includes a lock-up 
with the Insulin 100 logo, celebrating the 100th 
anniversary of insulin’s discovery at U of T.

Front Back
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Proper Use of the  
Faculty Name in Copy

From proposals to social posts and everything in between,  
proper use of the Faculty name is key to creating a strong brand.

The following guidelines show how to correctly  
write the Temerty Faculty of Medicine in a number  
of instances. 

First-use convention: Temerty Faculty of Medicine 
•  �In copy, we always use the Temerty Faculty of Medicine’s  

full name with the first mention.

Second-use convention: Temerty Medicine
•  �The second time we mention the name in body copy,  

we use this convention.
•  �For quotations and remarks, favour the “second-use” 

convention as it sounds more vernacular.
•  �For headers and subheads, the “second-use” is often 

preferable due to space constraints.

Third-use convention: the Faculty
•  �In subsequent mentions, favour the “second-use.”  

Deploy the “third-use” if repetition becomes an issue  
in the text.

References to the past
•  �When we talk about the Faculty in the past (before  

the donation), we use the following structure: the Faculty  
of Medicine — now Temerty Faculty of Medicine —   
For example: “This outstanding support enabled the 
Faculty of Medicine — now the Temerty Faculty of 
Medicine — to hire the world-renowned neuroscientist…”

Incorrect usage
•  �Do not use “the Temerty Faculty” or “the Faculty of 

Medicine” or “Medicine” in place of the conventions 
outlined here. It is crucial that we strongly associate the 
Temerty name with the Faculty’s prestigious legacy of 
medical excellence and its ongoing leadership in health 
research, teaching and innovation.

Media mentions
•  �When the Faculty is cited or affiliated faculty members 

appear or are quoted in the media, reference the Temerty 
Faculty of Medicine at the University of Toronto whenever 
possible. This also applies to faculty members who are 
presenting at conferences or other speaking engagements.



For more information, contact:

Temerty Faculty of Medicine
1 King’s College Circle
Medical Sciences Building
Toronto, ON M5S 1A8
416-978-6585

T. (416) 978-6585 
medicine.utoronto.ca

This style guide should empower you to make creative decisions 
that will work best for your specific marketing and communications 
needs. Treat this guide as a living document, knowing that details 
may change and evolve over time. 

To support the Temerty Faculty of Medicine rollout, we will develop 
an online toolkit housed on the University’s brand portal, which 
will include the style guide and downloadable assets, such as the 
wordmark, PowerPoint templates, editable stationery elements, etc.
 
If you have questions about this guide or something not  
included here, please reach out to the Temerty Faculty of Medicine 
Communications office.


